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Introduction

When | first started my career as a photographer, online networks for
photographers were still in their infancy. Yahoo's Flickr was easily the most
prominent, but even then it was only a fraction of what it is today. At the
time, | saw no point in utilizing these resources because in reality | did

not know they were viable resources. Instead of having the ability to eas-
ily share my work with the world, | relied on the support of friends and
family. Instead of increasing my knowledge of postprocessing my images
by watching a YouTube video or stumbling across a blog article, | read
every book | could find on the subject. Instead of finding a wide variety of
potential customers and clients in a single location, | marketed myself the
old-fashioned way, by word of mouth. Although | am certainly grateful for
these experiences because they have helped shape my various photogra-
phy businesses and me into what we are today, | can't help but look at how
much online networks have helped change the photo industry.

One of the most exciting aspects of being a photographer today is not
only the access to affordable camera gear, but also the ability to engage
and interact with other individuals who share in your passions and interests.
It doesn’t matter if you are a seasoned professional or a novice with your
first digital camera, the opportunity to connect with others to increase your
knowledge, share your experiences, and even market to new customers
and clients is just a mouse click away. Between message boards, photo
sharing websites, and online social networks, photographers have more
than their fair share of choices. However, for many, it has been confusing to
figure out where to spend their time and energy. But once Google entered
the online networking world with Google+, that all changed.

A Photographer’s Perspective

Although Google+ has one of the most active and engaging communities
of photographers on the Internet, finding your footing in a new network
can be challenging. This book originally started out as a guide on my blog
titled “Google+: A Survival Guide to a Photographer’s Paradise,” which
was read by over 500,000 people. Although the guide focused purely on
step-by-step instructions on how the features of the network worked, my
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goal with this book was to expand upon just the feature set and show

you how to best utilize the network to help you build a following and
establish an online presence as a photographer. Each chapter features

an interview—"A Photographer’s Perspective”—with some of the most
influential photographers in the photo industry, giving you an inside look
at how these professionals utilize Google+ on a daily basis. By working
directly with the Google+ team of engineers and employees, | was able to
make sure the information in this book is accurate and relevant.

What Google+ Means to You

In the end it is the photo community that makes any network a great
resource for photographers. In December 2011, | held an open contest on
Google+ that gave four aspiring photographers the opportunity not only
to be featured in this book, but to tell their personal stories of why they
have made Google+ their home. Spread throughout this book you'll find
the winners of this “What Google+ Means to You” contest. These essays
reflect the growing and supportive nature of the network and will hope-
fully give you some insight to the endless potential that can be found with
Google+.

With this | want to welcome you to join Google+, get your feet wet, and
utilize the content of this book to help guide you along the way. If you still
have questions, do not hesitate to engage with the photography commu-
nity on the network or ask me directly. Needless to say, a simple Google
search will point you in the right direction.

Google+ for Photographers
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Working with
Circles to Stay
Organized

Circles are Google's answer to the diverse social layer issue that
is found in most online social networks. In the digital age we live
in, we are constantly trying to simplify our lives. Although this

is possible with menial tasks, such are paying our bills online or
researching the next piece of camera gear we want to purchase,

the various degrees of human interactions are far more complex.

A computer system cannot predict the organic and dynamic
flow of a relationship over time. Life is not stagnant, but instead
is dynamic—always changing and always moving forward. To
accurately and effectively manage your interpersonal relation-
ships online, you need control. You need choice. This is where

the Google+ Circles feature steps in.

In this chapter, I'll explain what circles are, how to use them, and
how to organize them so that you can get the most out of your

time on Google+.
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What Are Circles?

As individuals, we are constantly interacting with a multitude of different
types of people throughout life. On a given day you might pick up the
phone and call a friend or a professional colleague, or maybe even a family
member to share and receive specific information. Although you wouldn't
necessarily have the same conversation with all three, there might be

some overlap. For example, in Figure 4.1, you might have three groups of
individuals that you connect with on a regular basis: Friends, Clients, and
Photographers. Even though Rose is a friend, she also happens to be a
photographer. However, she is not one of your clients. So although you
might share with her some personal information because she is a friend or
ask her to go on a photography trip with you because she is a photogra-
pher, you would not send her the marketing newsletters that you send your
past clients.

Interpersonal communication is rich, has depth, and is not always symmet-
ric. Google+ addresses these complexities by allowing you to selectively
gather those you want to connect with into various groups, otherwise
known as circles. Circles are arguably the most important feature of
Google+ you need to understand because they control how you commu-
nicate and connect with customers, clients, photographers, and everyone
else on Google+.

Figure 4.1 An

s rae Frionds ® Photographers
interpersonal

relationships we all Jake Hank
have in our daily Sarah Arron
lives. Ryan Mary

Pete
Jane
Ted

Clients
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Figure 4.2
A selection of my top Google+ circles containing people | connect with more frequently than others.

How Do Circles Work?

Circles (Figure 4.2) act as filters for all content being shared on Google+.
They allow you to control not only who you share your content with, but
whose content you want to view as well.

They function in a manner very similar to how lens filters work. For exam-
ple, as photographers, we have the ability to filter out certain spectrums of
light or even color with specific filters that we attach to our lenses. These
tools give us more control over what we see and what we are capable of
capturing with our cameras. Google+ circles work in the same way. You
have the ability to create a circle that contains just your family members,
your clients, or other local photographers. By doing so, you can then share
content and information with just those individuals. On the flip side, you
can utilize those same circles to filter out content, information, and media
coming to you through Google+. If you want to only see what your clients,
friends, or other local photographers are publishing, it is as simple as a
mouse click (see Chapter 5).

Circle Organization

All of your circle management needs are on the Circles
page. To access that page, locate the gray Google+ Colby’s Quick Tips

navigation bar located near the top of your screen Circles are private in that if you add
(Figure 4.3) and click the Circles icon, which is the me to one or more of your circles, | am
second from the right.

notified that you have added me to
your circles, but | do not know which
The Circles page appears. Figure 4.4 shows the gen- circles | have been placed in.

eral layout of the Circles page. Let's explore this page
and some of its key elements.
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Colby’s Quick Tips

When you hover your mouse over
a Google+ profile name, a box will

appear that shows a larger profile
thumbnail, a tag line, the circles yo
have that profile in, and how many
people you know in common.

Near the top of the screen you'll find three main
tabs—People in your circles, People who've added
you, and Find people—that allow you to filter through
the individuals that you are connected with. In the
middle of your screen are the Google+ profile thumb-
nails, and at the bottom of your screen are your
circles.

]

Figure 4.3 The

! Google+- [dlm @ | ®/8  suw comp oo [l |+ 0 3-
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Advice on Setting Up Your Google+ Circles

Before you begin adding Google+ profiles into your circles, it is important to
understand why you signed up for the service. Here are some helpful questions
to consider before you get started:

e What are your goals for signing up for Google+?

Many photographers wander aimlessly in the social networking world. By
defining your goals, you can devise a better plan for how you want to
engage other individuals on Google+.

e Are you using Google+ to expand your photography business?

If you are using Google+ to sell photography prints, you need to look for
customers. But first you need to determine who your clients are. Unless you
are a photo educator, typically, photographers are not your clients.

® Are you using the service to learn from professionals?

If you are using Google+ to improve your photography skills, you should add
professional photographers you admire to your circles. There are thousands
of professional photographers that are eager to share their knowledge and
experiences with you.

e Are you interested in finding inspiration from other photographers?

If you are using Google+ to find inspiration from other photographers, you
certainly will not find a shortage of amazing images to view. Google+ is a
global network with millions of people from all over the world. Check out the
“Making Connections” sidebar later in this chapter to find lists of photogra-
phers on Google+.

The answers to these questions should help dictate your approach to connecting
with people through Google+. Remember to be selective and only circle individ-
uals that you want to connect with. Photographers commonly make the mistake
of always wanting or needing the approval of other photographers. Google+ is
not a popularity contest, and it is much more important how you interact with
those you circle than the sheer number of people in your circle or that circle you.

A great starting point is the Google+ search box located at the top of every
page. Here you can search all of Google for people by location, keywords, and
names of individuals that you want to connect with.

+4 e Working with Circles to Stay Organized
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Creating a Circle

To create a circle, you have three main options:

® You can drag and drop multiple Google+ profile thumbnails into the
first circle (Figure 4.5) and click Create Circle. Then click the blue
Create Circle link inside the first circle to easily name and finalize the
creation of the circle (Figure 4.6).

® You can move your mouse over the first circle (Figure 4.7), and the text
inside the circle will change to a “Create circle” link (Figure 4.8). Click
that link to open the box that will allow you to easily name your new
circle as well as populate it with the desired profiles (Figure 4.9).

Enter the name of this new circle hera...

Cick it ekt mserigtion.

Fropie o add

Sort by: Relevarce =

Drop here to

create a cionaa mf& =i @""‘“‘
circle :
'rm .mnsnw '“;wnum Govis
Bourhar . McLannan

Figure 4.5 Drag Google+
profiles to add people to a Figure 4.6 Name the newly created circle using a
new circle. descriptive name that represents its members.
Figure 4.7 The standard view of your Google+ PAPTU—
Circle section.
| oty Browrf
Colby Brown
2t ot (T
¥ [ o

Figure 4.9 Now you can name and populate your
new circle.

Figure 4.8 By hovering your mouse inside the white
circle, the text changes to “Create circle.”
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When browsing through Google+, hover your
mouse over a Google+ profile name. A box
appears that allows you to click the Add to Circles
button, which then displays a number of options.
At the bottom of your Circle options is the “Create
new circle” link (Figure 4.10). Click that link and
add the selected profile to a brand-new circle.

Trey Ratcliff - Nov 19, 20 - Publi
Finding Din i
Trey Ratcliff «
After explorit A warm-hearted, old-school 3 absolutely starving. | tend to get in a "shooting mode” where | do
not undertak gentleman explorer with really aking regular bathroom breaks. In fact, Niken makes this great set of
diapers you { cool toys... menkey with that dispose of everything and leave you fresh as a daisy. Anyway,
after shootin camera at ditional Japanese dinner. | sat there for a long time...
StuckinCustoms.com.
Portfolio - T *at0s)

Professional Photog 8 67
Colorado Photogra... 396
~1 TOP Photographers 97
Google Employees

37
15
a

Photo Educators
Photo Industry
Tech Industre

Create new circle

from Trey Ratcliff at http://www.StuckinCustoms.com

Making Connections

Google+ is unique in that it allows you to have total control over your user expe-
rience. Making connections with other individuals and businesses will help dic-
tate whom you interact with and what information you see coming through your
streams. As a photographer, you have a multitude of third-party websites that
can help you find and connect with the thriving photo community on Google+.

Here are a few examples:

Group/As (www.group.as). A website that allows users to create custom
lists of Google+ users.

Recommended Users (www.recommendedusers.com). A website that offers
its own curated lists, which include groups of photographers, such as Most
Followed, Inspirational, Landscape & Wildlife, Portrait / Wedding, and more.

Google+ Counter (http://gpc.fm). Similar to Group/As, this website offers
users the ability to create custom user lists of various kinds.

+4 e Working with Circles to Stay Organized

Figure 4.10 After
you have clicked
the Add to Circles
button, a box
appears allowing
you to add the pro-
file to a new circle
or a circle you have
already created.
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¥ Scott Jarvie:

Scott Jarvie is a wedding and portrait photo-
grapher and photo educator based out of Salt
Lake City, Utah. He puts a piece of himself into
everything he does, which is a testament to his
success as a professional photographer and the
reason his images are full of personality and
emotion. When he is not giving presentations or
capturing a bride’s most special moment, he is
partaking in his love of travel photography through
various trips around the world. It doesn’t hurt that
he is fluent in five different languages.

Website: www.jarviedigital.com

Google+: https://plus.google.com/
10096287 1525684315897

Q Why are circles an important feature of
Google+?

Circles create the foundation of our communi-
cation on Google+. Circles dictate who you're
speaking to (when you have something to share)
and who you're listening to (when you feel like
seeing what’s going on). For me, circles also help
me remember how | know this person, like quick
labels.

82 Google+ for Photographers

A Photographer’s Perspective

Q Does organizing your circles make a differ-
ence in your Google+ experience? Why?

Yes. | have a lot of circles, and keeping them orga-
nized helps me apply the circles quicker so that it
is less of a chore. | organize my circles by putting
the most important or most used circles higher

in the list so | don't have to scroll down to find
them. Using a number in addition to naming my
circles helps me by associating the numbers and
finding the circles faster when publishing content
to those circles.

Q What are the top five circles you think every
photographer should create on Google+?

The five types of circles | think every photogra-
pher should create include:

e Photographers by location. Especially those
in your own region.

e Photographers by style. Especially those
using the same style of photography as
you do. For me, that's weddings and travel
photography.

e Photography business pages. Because the
vendors and product makers are great to



www.jarviedigital.com
https://plus.google.com/100962871525684315897
https://plus.google.com/100962871525684315897

follow. My tip is to name the circle using (p) in
front so you know it's a circle of pages.

Nonphotographer circles. This circle is proba-
bly the most important because if the majority
of what you share is photography, then most
times the only things you'll direct specifically
to a circle are nonphotography posts.

Most interesting. Whether it be lists of the
most interactive photographers, photogra-
phers you are friends with, or the photogra-
phers that inspire you the most, you'll need a
couple of circles that will be your go-to circles
when you want to quickly and easily find help-
ful content.

Q What tips do you have for maintaining your
circles in the long run?

Besides all the tips I've already listed, | think
people should

Remember that creating circles and then add-
ing lots of people to them later on when your
circles have already been established is a lot
of work.

Make a list of all the circles (based on the five
types of circles listed previously) you think you
might ever use or want to use. Circle people
from the get go. Users will naturally find that
they gravitate to using certain circles; later

on they can decide to remove the ones they
didn't use often.

Do everything | stated in question 2.

Most of all, don't stress about circles, and
don't let them become a deterrent to using
Google+.

+4 e Working with Circles to Stay Organized

83



Figure 4.11 Select
the circle you want

to rename.
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The sky is the limit when it comes to the kinds of circles you can create.
Table 4.1 lists a number of potential circles that you can create and utilize.

Table 4.1 Different Types of Circles

Circle Type
Family
Friends

Coworkers

Local Photographers

Clients

Photo Industry

Photo Educators

Google Employees

Google+ Pages

Definition

This circle consists of family members.
This circle consists of friends.

This circle consists of coworkers.

This circle consists of photographers who are based out of your
current location.

This circle consists of clients you have worked with in the past.

This circle consists of key players in the photo industry who
work for various companies.

This circle consists of photographers who teach photography
classes, workshops, seminars, and webinars.

This circle consists of Google employees who share information
and new Google+ features.

This circle consists of various business pages found on Google+

Renaming Circles

As you continue to become more engaged within Google+ and you begin
to connect with a variety of different people, you might need to refine the
names of your circles to stay accurate. For example, you might have cre-
ated a circle called Colorado Landscape Photographers only to realize that
you want to add Colorado Wildlife Photographers to it as well. To rename
a circle, perform the following steps.

1. Click the title of the circle you want to rename (Figure 4.11).

Drop here ta
create a
circle

Google+ for Photographers

TOP
Photographers
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Google
Employees
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I} Circle with B9 members
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Figure 4.12 Click
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Figure 4.13 Rename your
Inspirational circle and enter any descriptive

- — text desired.
Inspirational Circle description

P A |
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2. Click the Edit icon, represented by a graphic that looks like a pencil.
(Figure 4.12).

3. Fill in the necessary information in the correct boxes (Figure 4.13).
4. Click Save.

Reordering Circles

Changing the order of your circles not only allows you to customize your
Google+ Circles page, but it makes filtering the content you view on
Google+ that much easier. Google+ will display the first five circles you
have listed in your Circles page in the sidebar on the Google+ home page.
Selecting one of these circles allows you to view published content from
only individuals in the selected circle. The circles you interact with the most
should be first.

To change the order of your circles, follow these steps.

Colby’s Quick Tips

1. Click and hold on a circle that you want to reorder.
When you're looking for people to
2. Drag the selected circle to the location at which connect with on Google+, the Search
you want to place the circle. bar is a great place to start. For
. . Lo example, you can search for “Colorado
3. A gray line appears (Figure 4.14) to indicate the Photographers” and find a dynamic list

placement of the circle being moved. of people to add to your circles.

+4 o Working with Circles to Stay Organized 85



Figure 4.14 Reor-
dering your circles
helps to prioritize
your circles for
easier and quicker
access.
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Removing Profiles from Circles

As you continue to engage and interact with more and more photogra-
phers and clients on Google+, you might find the need to remove certain
individuals from your circles that you no longer want to connect with. You

can remove profiles using the Circles page or the Profile page. Let's look at
both ways to do this.

To remove profiles using the Circles page, follow these steps.

1. Click the title of the circle you want to remove (Figure 4.15). All of the

Google+ profiles in that circle will populate the profile thumbnail area
above the Circle section.

2. Click the profiles you want to remove. When clicked, the selected pro-
files will turn blue (Figure 4.16).

3. Click the Remove button located just above the profile thumbnails.
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Figure 4.15 Select
gemma the circle that you

% \ want to modify.
' |

Drop hereto | | [ Professional \ Top \
I create a 1 Phologrgshers Photographers
circle \ 69" 97 |

Photo [ A .
| Educators Phato Industry Tech Industry

a7 | \ 16 | ‘._. 8

Figure 4.16 Select
¥ | - e
e »mk i 2 the Google+ pro-
Aokl IR sscn E::m Sarsh Wﬁw“_msm files you want to
: f remove, and then
click the Remove
Brol 11§ Cortor Joo Azure .
[ T ik
531.-"“5!!1 menb ’CSG-M Ricardo
R : Kennard Williams
- = H= W
o B Nalson L e Catkstar
[ P e = e
Robert Scoble * [0 s | N Professional Photeg... 67
Soarching far world-changing technalogy for Rackspace, works ' Colorado Photogra... 396 |
) y TOP Photographers 97
; ) 8T Ra Google Employees 38
g/ ,". g _ | Phota Educators 37
Photo Industry 16
Figure 4.17 Click the green box at the top right of the Google+ Profile Tech Industry 8
page to see which circles contain this profile. Create new circle

Figure 4.18 Deselect all the circle
boxes containing the profile.

To remove profiles using the Profile page, follow these steps.
1. Go to the Profile page of the individual or business you want to remove.

2. Click the green box in the top right of the web page (Figure 4.17). This
box represents the circles you currently have this profile in.

3. Deselect the check boxes next to the circles that you currently have this
profile in (Figure 4.18).
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Sharing Circles

Circle sharing is one of the best ways to get people to circle you. If you
see others asking for “landscape photographers,” and you happen to pho-
tograph landscapes, comment on their post and try to get them to add
you to their circle. When they share that circle to the public or with their
circles, you have a good chance of other photographers connecting with
you and adding you to their circles.

To share a circle from your Circles page, follow these steps.

1. Click the name of the circle you want to share (Figure 4.19).
2.
3.

Click the Share link in the circle you originally selected (Figure 4.20).

Add text in the Comments section to describe the circle you are shar-
ing, and then choose the circle you want to share this group with
(Figure 4.21). Sharing to Public will always allow you the most visibility.

4. Click the green box titled Share.

Figure 4.19 .

Select the circle <220 ‘ - . —

you want to share g e o \ | Profseional Pholegraphars ) [ \ [ \
. orwote 8 J

with others. Circia / & mamber / s / \ /

Figure 4.20 By - . — —

clicking the Share = b ‘ N

H H | I irati ] A { 'y

Icon, a box will | | Drep h‘ere to \‘ Ihae o Inspirational | f G;::;e; 4 f E.S:g’:!:gg ,‘

. creale a =
open, aIIowmg you oircle s vl | | Circle with 491 membars. | / \ 27 y \ 46 y

to easily share your
Google+ circle with
others.

Figure 4.21 Add text to the Comments
section of the circle shared to provide
details about the circle.

Share circle

Share a copy of this circle for others to add to their circles.

Insert your text here to explain what this circle is about.

(el
@ .
e Add circle 6

0o

Colby Brown shared a circle with you.

Scott Jarvie. Brian Matiash. Nicole S. Young
and 64 more

View shared circle

Colby’s Quick Tips

Currently, there is a 500 person limit
to the circles that you can share. If

(AN + Add more people -

you share a circle with 1000 people in

it, it will only share the names of 500
individuals.

Include yourself in shared circle
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Public vs. Extended Circles

When you get ready to start sharing photographs and content on Google+
(see Chapter 6), you will find two main circles that come standard with
every Google+ account: Public and Extended Circles. Understanding the
difference between the two is important.

Public Circles

® Public *

When you share content to the Public circle, it is visible
to everyone on Google+ as well as the entire World

Wide Web. As a search giant, Google works hard to make sure it indexes
all public Google+ posts for search results. By performing a Google search
of “"Colby Brown Photography” (Figure 4.22), you'll notice that not only
does my Google+ profile appear as a result, but a popular Google+ post

as well.
GQ. ,SIL' M Caolby Brown Photography 4 “ Golbyy Broan n + Share u v
Search o
veryth Golby Brown - Google+ - A GOOGLE+ EXCLUSIVE %
www bohance notCEphetography CONTEST .
Images My nama is Colby Brown and | am a freslance photographer based out of Derver, I s pooghe comi 1 38BEIN0TH 2TALIIMER (S mMHK S
Maps Colorado. | specislize in landscape. travel and humanitarisn pholography.
Videos TWlT Pllolo 20 I TWlT I\"
Nows w"mw muum o 10 capluew e with y Br Gusat:
Colby Brown. Download of subscribe bo this show ot twiltviphoto. Thanks to ..,
Shopparg
More Google+ The Survival Guide for a Photegrapher's Paradise Colby ...
mirus. cembra X o
Daervar, GO Photography. 38 MB: Submitted 2 months ago ...
Changs location

Al results
Sies with images

Mere search iocls

Colby Brown Photography - Wall | Facebook

ww fscebock, corm Colby BrownPhotography sk s wal &iers2
Caltyy Brown - When words. . 1 shall foous wih
photographs. Whan images become inadequate, | shall be content with sisnce

W, OV erodannts, comanm Jphn!ugr:phy
Colty Brown... colhrl!mm - mat

Bpecislizes in cutdeor, irivel and fing &t MM Il'ﬂlt bacama ..

Groupias Colm - Curated by

merdod+ photographers
nr Colby Brown. ...

Trey Ratok
Thomas Hawk Making Your G+ Exp-‘anc. Mors Baautitul l:m-

fma

[ . googie. comi 11 3455280 T i e
00 - Google+ For Phatographers. More nmms rmm Colby hmm +254. 659
Andné Reibach, Emest Marvin Esteban. John Shimo, Mantas ..

Talopgear com/ colbybrawn

@ F-Stop If Adventure Photography Camera Packs and Bags - 253 236.0070 o ... colty

Name: Colby Brown. Home Town: Berkeley. CA. Home Base: Denver. CO

Colby wan D'Uﬁlss 1 Linkedin

v linkc ke in'Colbry  Browe

= rm at m Giving Lans, Crnar &t Colby Brawn Phatography: Past: Par
CwnenEvents and Promotions Manager at F-81op Goar, Photography ..,
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Figure 4.22
A Google search
reveals that

Google+ posts are

searchable.
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Although the benefits of posting to your Public circle
are that everyone can see what you publish, it can
also be a drawback. Not everyone who adds you to
his or her circles might want to see everything you
send out via Google+. As a rule of thumb, | never
publish content that talks about religion, politics, or

90

polarizing topics to my Public circle unless | truly feel

compelled to. As a photographer, my name is my
brand, and | don’t want to alienate potential clients, customers, or friends
because of my beliefs.

Extended Circles

| | Understanding what happens when you pub-
E AL LTLTE S . . . . .
lish content to your Public circle is fairly
straightforward, but publishing to your Extended Circles is not as clear-cut.
The reason is that the group of people in your Extended Circles is con-
stantly changing. Your Extended Circles are in essence everyone in your cir-

cles, plus everyone in their circles. Think of it as your circles’ circles.
However, Extended Circles only go two connections deep.

For example, if | am in your Colorado Photographer’s circle and you pub-
lish content to that circle, | will be able to view it. But my friend Scott
Jarvie in Utah would not be able to because he is not in that specific circle.
However, if you publish your content to your Extended Circles, Scott Jarvie
would be able to see the content, because even though he is not in your
circles, he is in mine.
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As a freelance photographer and a photo enthu-
siast, I'm always searching for that amazing shot.

| love it all; from majestic landscapes to an emo-
tional portrait and everything in between. My
inspiration comes from so many amazing people
(family, friends, and other photographers). | just
hope | can pay it forward to a fellow photo enthu-
siast. That would be amazing!

Website: http://photoswithhardt.blogspot.com

Google+: https://plus.google.com/
u/0/100019364506073195455

Essay

Photography is a passion that ignites a feeling, a
conversation, a memory, a moment in time. It cap-
tures someone’s vision. It is a link to our past and
leaves a legacy for our future. | have been inter-
ested in photography since | was 4. My mother

is also a photographer. She took me to the
Appalachian Trail (High Point, New Jersey) during
autumn when the leaves were changing. She put

e
=2

Melaine Schweighardt:
What Google+ Means to You

a Kodak Instamatic camera in my hand and said
to me, “Look out there; when you see something
interesting, click this button.” We spent the next
few hours hiking and taking pictures. She let me
get familiar with my camera and my surroundings
and guided me toward some great shots. It's the
common bond that linked us from that moment
on. Her passion became my passion.

That's the thing | love about Google+. | am able
to share that passion with amazing photogra-
phers. It doesn’t discriminate; amateurs and pro-
fessionals meld together, inspiring one another. It
is a community of artists that teaches, shares, and
showcases these wonderful creations. Every day |
am inspired to grab my camera and try something
new. It's a way of sharing what you know, what
you do, and who you are. It gives me a place to
get lost and enjoy myself while | journey through
other people’s adventures, and it inspires me to
share mine. | am grateful and excited to be part
of a circle of amazing people. Now, | just have to
get my mom to sign up.
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