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Foreword

Whether you're shopping for clothes from your computer or mobile

phone, or selling artworks around the globe, you face a dizzying array of
choices and decisions. How do I pay? How do I get paid? What if something
goes wrong?

The answer? PayPal.

We are—and will continue to be—the leader in helping you send or receive
payments, anytime and anywhere.

PayPal was founded in 1998 as the first web-native payment system.
Innovation drives our business. Our Internet roots position us to expand
PayPal as technology continues to change the way business gets done.

In the end, merchants and their customers want simple, safe, time-saving
ways of doing business. They don't want to be bogged down with confus-
ing choices. Whatever your idea, business, or payment need, PayPal can
bring it to life, and you'll enjoy a competitive advantage that comes with
ease of use.

Once you've become the expert you didn’t expect to be, you'll be prepared
for the next wave of innovation and change in commerce. Best of all,
those changes will seem familiar because they’ll be built on what you
already know. After you get the basics, the rest is easy.

—Sam Shrauger
Vice President, PayPal Global
Product & Experience
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Getting Paid




Part and parcel of the online shopping experience
is the shopping cart and checkout system, which is
how customers pay and you get paid. There’s also
the matter of invoicing your customers, if that’s the
way your business works, or managing recurring
payments—subscriptions or installment payments.

If you don’t yet have a shopping cart for your
website, PayPal can provide one, at no additional
charge and with little effort on your part.
Otherwise, you can integrate PayPal’s payment
processing into your existing shopping cart—
including those provided by third-party suppliers.
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How Shopping Carts Work

If you offer more than just a single item for sale, chances are some cus-
tomers will purchase more than one item, which is a good thing. Since
you don’'t want to force these customers to make two or more separate
payment transactions, you need to consolidate multiple purchases into
a single shopping cart. That shopping cart then feeds into a checkout
page, where customers provide shipping information and pay for their
purchases.

The Checkout Process

Most online shoppers are familiar with shopping carts and the online
checkout process. Figure 4.1 shows how the process works, from the cus-
tomer’s viewpoint, using the PayPal Shopping Cart with Website Pay-
ments Standard. Steps in blue are generated pages hosted on the PayPal
site; steps in white take place on the merchant’s site.

The process starts when the customer clicks the Add to Cart button for

a particular product. This button is hosted on the merchant’s website,
although it’s generated via code supplied by PayPal. This adds the item

to the virtual shopping cart, hosted by PayPal; customers can continue
shopping—and add more items to the shopping cart—or go directly to the

checkout page.
4 ) ) Shoppers enter
their billing info to
pay by credit card
——
—— | 2 AR—— 3 A——— |
ftem (View, Cart, me—) Continue ey Confirmation Thank you! @
e Continue Shopping ——OR —) —)
Add to Cart )esmmmmp  Checkout e—) Pay
E Log in
Shoppers add their Shoppers confirm Shoppers view Shoppers receive
items to the PayPal Shoppers with transaction details and print payment payment
Shopping Cart PayPal accounts before paying confirmations authorization
log in to pay notices via email
LEGEND | ™= \Web Flow BEE Your Website s PayPal Website

Figure 4.1 The three steps of the PayPal Shopping Cart checkout process, in the context of an online
shopping experience.
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When the customer clicks to checkout, they will see the checkout page
hosted by PayPal, although it can be branded for the merchant. At this
point the customer signs in and pays with a PayPal account, or enters
the necessary credit or debit card information. When paying via credit or
debit card, the customer also has to enter a shipping address and other
relevant information. (These details are already known if the customer
pays via a PayPal account.)

The shopper confirms the transaction details and then PayPal processes
the payment. Assuming the customer’s payment is approved, PayPal
generates a confirmation screen and transmits information about the
purchase to the merchant. The customer is then returned to the mer-
chant’s website, and receives (from PayPal) an email confirmation of the
purchase.

Behind the Scenes

Most shopping cart/checkout systems are built from the following
components:

e Payment buttons or links that enable the customer to place individual
items into the shopping cart.

e Adatabase that stores information about the products in the custom-
er’s shopping cart.

e Web pages that display information about shopping cart contents,
as well as checkout pages that are used when the customer is ready

to pay.
¢ Controls for administering the shopping cart system.

e Reports that detail shopping cart transactions.

These components work together to provide a unified shopping and pay-
ment experience for the customer, allow you to access and manage your
inventory, and provide you with information that triggers the shipment
of purchased products. The system itself is actually a software applica-
tion. This application can run on the computer or server that hosts your
company'’s website, or it can run on a third-party website. In the case of
the PayPal Shopping Cart, it runs on PayPal’s servers.
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Wherever it’s hosted, the shopping cart integrates with the rest of your
website. When a customer clicks the Buy Now or Add to Cart button, that
information is transmitted to the shopping cart. When the customer opts
to check out, all items in the basket are displayed on a dynamically gener-
ated checkout page. The customer then enters appropriate payment and
shipping information, the payment is processed, and the transaction is
concluded—all in the shopping cart/checkout system.

The product and customer information is stored temporarily in the shop-
ping cart database. The shopping cart system creates the final checkout
on the fly, in real time, based on the information stored in the database;
unlike the static HTML product pages on your website, all checkout pages
are dynamic web pages.

Integrating a Shopping Cart

If you're using a third-party shopping cart, this software needs to be tied
into your existing storefront and inventory systems. This requires some
degree of programming expertise; how much programming is necessary
depends on the complexity of the shopping cart.

For example, PayPal’s Website Payments Standard provides the fully fea-
tured PayPal Shopping Cart. With this solution, all you have to do is insert
HTML code for the individual product payments buttons; the checkout pro-
cess itself resides on the PayPal site, so you don't have to create new pages
for checkout or other activities. The integration process is relatively easy.

If you use another shopping cart solution, however, the integration pro-
cess can be more complicated. PayPal’s Website Payments Pro integrates
with most third-party shopping carts, but may require additional pro-
gramming to implement the necessary calls to various PayPal APIs.

That said, many third-party shopping carts come with PayPal integration
built-in, which makes it easy for you. Some shopping cart providers build
in integration with Website Payments Pro; others (those that provide their
own merchant credit account solutions) use the gateway approach and

tie into PayPal’s Payflow Payment Gateway. In either instance, integrat-
ing PayPal with a third-party shopping cart is often as easy as providing
your PayPal credentials to the shopping cart service and checking a few
options on a sign-up form.
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Do You Need a Shopping
Cart Partner?

When it comes to implementing a shopping cart on your site, you have

several options. You can

Build your own shopping cart from scratch. This is expensive and
time consuming, but it provides you with a totally customized solu-
tion that exactly matches the look and feel of the rest of your website.
Plus, with your own shopping cart, there are no ongoing monthly or
usage fees—although you'll still have to pay PayPal or another firm for
payment processing.

Partner with a third-party shopping cart service. These services offer
ready-to-run shopping cart/checkout systems that can be somewhat
customized in look and feel to match the rest of your website. Integra-
tion with your site is less costly and time consuming than building
your own system from scratch, although some programming is still
necessary. (The integration of the shopping cart with PayPal, however,
is typically seamless; it's integrating the cart with your site that takes
a bit of effort.) You'll pay a set monthly fee for the use of the shopping
cart, a fee per transaction or one based on your transaction volume,
and payment processing fees.

Use the PayPal Shopping Cart. This is the easiest solution to imple-
ment. All you have to do is generate and insert Add to Shopping Cart
button codes for each SKU on your site; PayPal handles everything
else. There’s no integration programming necessary (beyond the but-
ton codes, of course), and no additional programming needed on your
site. You don't even have to pay for this service; the PayPal Shopping
Cart has no setup fees and no ongoing monthly fees. (You do have to
pay PayPal’s normal payment processing fees, of course.) The primary
downsides are that you send visitors away from your site for the
checkout process and that PayPal’s checkout pages aren’t as specific to
your brand or company as custom-built checkout pages.

Where do you go to implement each of these solutions? It depends on
which choices you make.
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Building It Yourself

If you want to build it yourself, you'll need to contract with a website

development firm—typically the same folks building the rest of your

site. Make sure you're dealing with a firm that has experience building

e-commerce sites and systems.

ﬁ Content Management Systems

Most small to medium-sized online businesses
do fine with a static website and shopping cart
system. But if you have hundreds or thousands of
SKUs, you may be better off with a more sophis-
ticated content management system (CMS) and
product database. This type of system doesn’t rely
on static product web pages; instead, all product
information is stored in a large database, and
product pages are generated dynamically when a
customer browses to or searches for a particular
SKU. You enter information about each product
into the database, and that information is then
fed into a template used for each product page.

From the customer’s viewpoint, a CMS-based site
looks identical to a site based on static product
pages. The only visible difference is the page URL,
which is short and static on a normal site, but

is dynamically generated on a CMS site and can
be long.

From the merchant’s perspective, a CMS-based
site is much more difficult to implement, at least
initially. It requires quite a bit of initial coding,
as well as the creation of a product database.
However, many sites on the web are moving to a
CMS approach with the popularity of PHP-based
open source systems such as Drupal and Joomla,

which makes maintaining all pages at your site
easier. For e-commerce specifically, ongoing
maintenance is lower, as you can add new prod-
ucts (and new product pages) simply by adding
more information to the database. Changing

the price value in the database means the new
price is automatically reflected in all dynamically
generated product pages.

In terms of integrating with a shopping cart,
there’s not much difference between a traditional
or CMS-based system. In a traditional system,
product and pricing details are hard-coded into
the product’s payment button; in a CMS system,
this information is pulled from the underlying
database. But the checkout system works in
pretty much the same way in either case, dynami-
cally generating the checkout page and initiating
the payment process.

Should you consider a content management
system for your e-commerce site? Absolutely. If
the learning curve, technology, and setup are too
much for you, then you might decide against it,
but the rewards will be considerable.

Fortunately, PayPal’s Website Payments Pro and
Payflow Payment Gateway solutions both inte-
grate well with CMS-based shopping carts.
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Finding a Shopping Cart Partner

If you want to go with a third-party shopping cart, there are many firms

you can partner with—hundreds of them, in fact. Make sure that the

shopping cart you choose integrates with PayPal, of course; in fact, many

third-party shopping carts come with PayPal functionality built in.

More specifically, you need to make sure the shopping cart integrates

with the PayPal product you've chosen for your business; you still need to
choose between Website Payments Standard, Website Payments Pro, and

the other services. Once you've ensured this compatibility, it’s a matter of

selecting the features, functionality, and price that work best for you.

Where can you find a shopping cart partner? PayPal maintains a list of

compatible shopping carts in their Partner Directory. Go to the Solution

Types pane and check Shopping Cart; PayPal now displays dozens of shop-

ping cart providers, as you can see in Figure 4.2. You can sort the results

by distance, company name, or PayPal partner level (Platinum, Gold, or

Member.) Click through to learn more and contact any given company.

PayPal PARTNER DIRECTORY

Featured Partners

@zen cart "W Mal's :
_ T oL

< [rooantey
Eventbrile is a leading online event Zen Cart - Free, open source shopping FREE Shopping cast, we make it simpie
regisiration and lickeling service. carl softvare. 10 add a shopping cart lo your vebsile
ot lipes We found 69 partners matching your criteria.
. p Sort results by
A Solution Types O bR
& a ’j [ Partner Level
¥ Snhopping Cart (69) 1+
2 Hosting Service Providers (14) Home > Partnes Seiutions > Search resuits for *Shopping Cart + All Ingustries + All Products”
o Integrators and Developers
i22) Page 10753
2 Accounting, Inveicing and Biling
{14y A Electronic Shopping Solutions LLC Less than 100 miles &
Affiiate Marketing (6) -
¥ Industries Developers of Ecommerce Templates shopping cart
& All Industries f software.
[ & more
— RetsiMerchandising (63) |
U Digital Goods (45)
Platinum Partner
= Mangrofit (7)
O Education (5) Network Solutions More than 100 miles &
s
Finance (5) v
Netwaork Solutions - Everything you need to succeed
¥ Products i
n‘j" e online.
¥ a1 Procucts I &/ more
U PayPal Express Checkoul (48} |
PayPal Express Checkoul Platinum Partner
= cenified integration (46)
PayPal Wetsite Payments Standa
= (81} Vortx, Inc. More than 100 miles &

~) PayPal Website Payments
~ Standard ceriified integration | |
PayPa Websito Payments Pro (385 Vertx, and AspDetNetStorefront.com, are at the very
centar of ecommarce success
* Open Source a‘sp@nefswm[mil & mora

) Yes

Figure 4.2

Browsing for shop-
ping cart partners in
the PayPal Partner
Directory.
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Selecting the PayPal Shopping Cart

The PayPal Shopping Cart is available with Website Payments Standard.
When you sign up for your PayPal account, this is the solution you want
to choose.

Once you've signed up, integrating the PayPal Shopping Cart into your

site is a simple matter of generating HTML code for an Add to Cart button
for each SKU on your site, and then inserting that code into each product
page. (Figure 4.3 shows typical results.) You'll also want to generate code for
and insert View Cart buttons, so that your customers can check out and
pay when they’re ready.

Once all the buttons are generated and inserted, and you take your new
product pages live, your shopping cart is also live. Since all the processing
occurs on PayPal’s site, your setup work is now done; any customer who
makes a purchase will use the PayPal Shopping Cart.

@ NOTE: Learn more about creating payment buttons in Chapter 3, “Integrating
PayPal with Your Site.”

Figure 4.3

PayPal Add to Cart
buttons on a typical
product page.

Sigrein | My Accooed | Dnber Sintis | Help | Cantnet Us

Deal('omp Electronics

AT ——

Optimax 21.5" LCD Monitor SyncOptics 22" LCD Monltor
Modsl 1258 | BXU: 220887 Modal 2075 | BKU: 508604

$320.89 AddtaCart $450.99 csn Addto Cart

Aszync 23" Widescroan LCD Monitor Lightbaam 23° HD Widscoan Monitor
Model G856 | SKU: 2453 Model. 0534 | SKU: i1z

e $629.99 Cuin Add o Gart

CE
o
L
CE

$660.89 Dainins Add to Cart.
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Configuring the PayPal
Shopping Cart

When it comes to implementing the PayPal Shopping Cart, there are

several payment options you need to configure, such as tax rate, shipping
charges, and the like. While you can specify some of these settings on an

SKU-specific basis when you create the product’s
Add to Cart button, most settings are applied univer-
sally to your entire shopping cart.

You configure these universal payment settings under
the Selling Online heading of your profile, shown

in Figure 4.4. To open this page, log in to your PayPal
account, select the Profile subtab on the My Account
tab and, on the left, select My Selling Tools.

Ny Profis

e
i

}
3
i
5
i
H
i
i

S oo e . e 45yt e g i b i st

Bl §i

@ NOTE: Take some time to

become familiar with the choices
available under the My Account tab,
Profile subtab. In the future this text
will simply refer to “your profile”—
which, of course, you must be logged
in to view.

=== | [3 selling online
JEUU——
N PayPal buttons Manage my payment buttons. Update
R —
et Credit card statement name Name of my business as it appears on customer card Update
e statements: HEAVYBUBBLE
e e g
i Sales tax Set up sales taxes for multiple regions. Update
iy Custorn payment pages Set up PayPal payment pages to look like my website. Update
.

Waebsite preferences Bring customers back to my website after they pay with Update
S
s et PayPal.
Geter i g

APl access Manage API credentials fo integrate my PayPal account with Update

my online store or shopping cart.
Invoice templates Create and manage my invoices. Update

Figure 4.4 Your PayPal profile with My Selling Tools selected
on the left. This is where you configure your account’s pay-
ment settings, under the Selling Online heading, by clicking
to update the default settings.
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Figure 4.5

Getting ready to
configure sales tax
settings.

Figure 4.6
Specifying sales tax
by state.

Figuring Taxes

As an online business, you may or may not be required to charge sales tax

on the items you sell; it depends largely on what kind of traditional retail

presence you have, and where. If you have to charge tax, go to your profile,
click My Selling Tools on the left and then, under the Selling Online head-

ing, update Sales Tax settings.

This displays the Sales Tax page, shown in Figure 4.5. Go to the Set Up Domes-
tic Sales Tax Rates section and click the Add New Sales Tax link. When the
Domestic Sales Tax page appears, as shown in Figure 4.6, select a state and

enter the applicable tax rate for that state; if you need to apply sales tax
for a specific city or county, click the Zip Code link and enter the ZIP code,

Sales Tax
anch o 501 5slofes. Drovinoss. lenBodss, of Jor FOUY COUNBY

Set Up Domestic Sales Tax Rates

Domastictax rates spply 10 orders processsd within your counkry of residence.

400 Naw Sa1es Tax

Set Up International Sales Tax Rates

Intermational tax rates apply b orders processod oulside your courtry of residence

Agdd Mew Sales Tan

Craats 8 L Falies, SDRCMad by rigion Nl are ApNed 1o 2l PAYMENLs FOU MEceive. You May 0eing 3 Se0arale 5-a1es L rate for

Domestic Sales Tax

Configure Sales Tax by: Stale | Zin Code

Alabama

Alaska

Amancan Samoa
Anzona
Arkansas
Caldormia
Coorado
Connacticut
Delawars

T Rt 0.000 %

Slate: All States and Termicties -

Agply rate i3 shippng smount

Create Another
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instead. By default, the sales tax is applied only to é TIP: I sales tax is different for

the product price; if tax must be applied to the entire
purchase price, including shipping, check the Apply
Rate to Shipping Amount box.

a specific SKU, you can set a product-
specific tax rate when you're creating
that item’s Add to Cart button. Just

In most instances, you charge sales tax only for those enter the applicable tax rate into the
states in which you have a physical presence. If you Tax box when you create the button.

have a physical presence in multiple states, you'll

have to specify tax rates for each state in which you do business. Click the
Create Another button to add another state to your list. When you’re done
specifying tax rates, click the Continue button.

Determining Shipping and Handling Fees

You also set universal shipping and handling fees from the same area in
your profile. Click the Set Up Shipping Calculations link under the Selling
Preferences heading; this displays the Shipping Calculations page, shown
in Figure 4.7. From here, click the Start button in the Set Up Domestic Ship-
ping Methods section. (To set up shipping fees for shipments outside the
U.S,, click the Start button in the Set Up International Shipping Methods
section.)

What follows is a somewhat detailed process, only because you can be
very specific about the shipping services you use and the fees you charge
your customers. In essence, you can set shipping fees dependent on where
the item is being shipped, the shipping service used, and either the item
weight or price.

Figure 4.7
Shipping Calculations Getting ready to
For aach curmancy and shipping region, craate multihe ehipping mathods ofisred to buysre during chackout ..
set shipping and
Shipping Method Set Get Started handlin fees
Up g .
Set Up Domestic Shipping Set Up International Shipping
Methods Methods

1 | Setshipping region.
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Figure 4.8
Specifying where
you ship.

Figure 4.9
Specifying how
you ship—and how
much you charge

for shipping.

Start by specifying where you ship to on the Shipping Region page shown
in Figure 4.8. Click Continue and you see the Set Up Domestic Shipping
Methods page shown in Figure 4.9. Here you select a shipping method, set
your standard delivery time, determine how your rates are based (on total
order amount, total order weight, or total item quantity), and then set
your shipping rates, either by dollar amount or percentage. You can create
multiple shipping fee schedules, for multiple shipping methods; just click
the Create Another button. Click Continue when you’re done.

St Up Domestic Shipping Mothods
Shipping Hagion
—
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Which reglons do you ship to?
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FAQs
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iahiss ind Tariloales TR
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ik Can | charoe shinping
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Adieona . cumencies?
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Califoenia S
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Connedioul 5
ack
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PayPal now displays the Review and Save page, like
the one shown in Figure 4.10. If what you see is correct,
click the Save Shipping Methods button.

Customizing the Payment
Confirmation Page

By default, PayPal displays somewhat generic pages
(with your business name at the top) to accept and

é TIP: You can also set a specific

shipping fee for individual SKUs on
your site. In this instance, the shipping
fee is hard-coded into the Add to Cart
button for that product. Simply enter
the shipping fee into the Shipping box
when you create the button.

confirm a customer’s payment, like the one in Figure 4.11. That’s fine for

many businesses, but you may want to provide a more branded experi-

ence to your customers.

Set Up Domestic Shipping Methods FIgUI’e 4.10
iR Reviewing your
o
1t e S o, 15 s e vt shipping settings.
Shipping Hegon: snacae
- PR
U e sy e B st bty g
gty
Shoping wamoa: e
Greeeq lened lam Ground
S ypat
Shipgeg Ratex: Frios To Shipon; Rate
LU nd ey =
Heavy Bubble Ltd. Figure 4.11
A standard payment
Thanks for your order 1
¥iou junt macis & payment of Conﬁrmatlon page'
$30.03
' margarst, you just completed your payment
‘Your roceipt number for ths paymant i 2300.6103-2357.1782
Prict receiot
Wl perd b el 0 Ths aupoa o
Paid to your siatement as HEAVTHUBHLE
Heavy Bubbie 18
555 555 5531 u 10 Raturn 1 Hogvy Bustis LI,
Shipto
110 chyreh street
s e PayPal
o Eppetmen 1
Uner Adromect s Potcy
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To that end, PayPal lets you customize the various checkout pages with
your own logo, header image, and custom colors. Go to your profile, select
My Selling Tools on the left, and under the Selling Online heading, click to
update your Custom Payment Pages. When the Customize Your Payment
Page appears, make sure you have the Page Styles tab selected, and then
click the Add button.

When the Edit Custom Page Style page appears, all you have to dois fill in
the blanks:

1. Enter a new name in the Page Style Name box.

2. Enter the URL for your logo image file in the Logo Image URL box. Your
logo image file should be no larger than 190 pixels wide by 60 pixels
high, and must be hosted on the Web, preferably on a secure server.
This logo will appear at the top of the order summary.

3. Enter the HTML hex code for the desired page color in the Cart Area
Gradient Color box.

4. Enter the URL for your desired header image in the Header Image URL
box. Your header image file should be no larger than 750 pixels wide
by 90 pixels high, and must be hosted on the Web, preferably on a
secure server. This image will appear on the top left of the payment
page.

5. Enter the HTML hex code for the desired header background color in
the Header Background Color box.

6. Enter the HTML hex code for the desired header border color in the
Header Border Color box.

7. Enter the HTML hex code for the desired background color for the pay-
ment page in the Background Color box.

8. Click the Preview button to see what your page will look like, and then
click Save to save and apply the new template.

The result will look something like the page shown in Figure 4.12. Note the
custom header image, and gradient color.
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Receiving Notification of Payment Activity

Figure 4.12
A customized

payment page.

How do you know when a customer makes a purchase from your site?

If you're using the PayPal Shopping Cart, PayPal notifies you by email

of all PayPal-related transactions—purchases and otherwise. If you're
integrating PayPal into an existing shopping cart, PayPal will notify the
shopping cart system directly—and can send you an email notification, as

well. In particular, you're notified of

e Instant payments, including direct credit card payments.

E-check payments and associated status.
¢ Recurring payment and subscription actions.

e Chargebacks, disputes, reversals, and refunds.

If you have a more sophisticated back-end system, you can take advantage
of PayPal’s Instant Payment Notification (IPN). This messaging service

automatically notifies your system of all PayPal-related transactions, with

no human intervention required.
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@ NOTE: IPN messages duplicate IPN messages are detected and processed via a listener

messages also sent via email.

script or program that is integrated into your back-end
system. (You'll need to write your own listener scripts.)

When the listener receives an IPN message, it then passes that message

to the appropriate process to respond to the message. For example, an IPN

message about a customer purchase can trigger order fulfillment pro-

cesses, update your customer list, and update your accounting records.

You can configure the IPN messages you receive by clicking the Instant

Payment Notification Preferences link on your profile.

Configuring Other Options

There are several other options you can configure from the My Selling

Tools area of your PayPal profile. These include

Selling Online. This section includes a variety of links to help you
manage your online selling activities. From here you can manage your
PayPal payment buttons; change the company name that appears

on your customers’ credit card statements; set up sales tax options;
configure PayPal payment pages to look more like your own website;
determine which web pages customers are directed to after they pay
with PayPal; manage API credentials for integrating PayPal with

your own online store or shopping cart; and create and manage your
invoice templates.

Getting Paid and Managing My Risk. This section includes a vari-

ety of links to help you manage customer payments. From here you
can manage subscriptions and other automatic payments; integrate
PayPal’s instant payment notifications with your website; manage
PayPal's risk and fraud controls to automatically accept or decline
certain types of payments; block payments based on specified criteria;
and create a personalized message to use when faced with customer
disputes.

Shipping My Items. This section helps you configure PayPal’s ship-
ping functionality. From here you can edit your shipping preferences,
including carriers and labels, as well as set up shipping methods and
pricing for each of your customers.



GETTING PAID 79

You'll also find links to additional selling tools, including encrypted pay-
ment settings, PayPal button language encoding, PayPal shops, and your
seller reputation number.

@ NOTE: Your Seller Reputation Number reflects the number of unique verified
PayPal members who have paid you.

The three other entries on the left panel of your profile pertain to any
PayPal member—they are not specific to a business that is selling through
PayPal. These are:

e My Business Info. Where you edit your contact information such as
email address, phone number.

e My Money. Where you set your payment and banking information,
including credit card and bank account numbers.

e My Settings. Where you will find your basic account settings such as
notifications, customer ID, and so forth.

Dealing with Foreign
Currency Transactions

If you do business outside the United States, there are two ways to handle
payments in foreign currencies. You can either keep payments in foreign
currency and then convert those payments at some point to withdraw
them, or you can have payments automatically converted into your pri-
mary currency at the time of the transaction.

As such, you can use PayPal to help you deal with foreign currency trans-
actions. There are two primary settings you'll want to configure.

Managing Currency Balances

For day-to-day management of foreign currency transactions, go to your
profile, click My Money on the left, and look for the line displaying your
PayPal balance. At the end of that line, instead of the usual Update link,
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Figure 4.13
Managing foreign
currencies.

Manage Currencies Back o Profile Summary

When you add a new currency, any future payments you receive in that currency will be credited to that balance. Your primary currency is
the default currency for sending and requesting payments.

Selectnew currency [=| | Add Currency Currency Exchange

Transfer your money to a different currency.

Select Currency Balance
From
E= U.S. Dollar (Primary) $0.00 USD
Close Currency | | Make Primary | us.Dallar  [+]
To
Select currency [=]
Calculate |
_ Review Exchange |

there is an invitation to see More, with a downward arrow. When you
hover over this, click the Currencies link which appears—displaying the
Manage Currencies page, shown in Figure 4.13. From here you can add new
currencies, select your primary currency, and convert funds from one cur-
rency to another.

Accepting or Denying Cross-Currency Payments

You can also configure your PayPal account to accept or deny payments
from selected currencies. When a customer pays in a currency you accept,
funds appear in your PayPal account in the balance for that currency.
When a customer tries to pay in a currency that you do not accept, you can
opt to accept or deny that payment.

To configure these settings, go to your profile and click the My Selling
Tools option on the left. Under the Getting Paid and Managing My Risk
heading, update how you want to block payments. The Payment Receiv-
ing Preferences page appears. Here, you will see an option to “Block pay-
ments sent to me in a currency I do not hold.” You can check Yes to block
these payments; check No to accept them and convert them to U.S. dollars;
or check Ask Me if you want to determine your course of action on a case-
by-case basis.
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Recurring Payments

PayPal also enables you to offer subscriptions and other services that
depend on recurring payments, such as service and support plans,
automatic product upgrades, monthly club memberships, payment plans,
and the like.

For example, an electronics retailer might want to offer an enhanced
support plan for customers who purchase a particular product. The
merchant charges $9.95 per month for this plan. The retailer can set up
PayPal’s recurring payments to automatically charge customers this
amount each month.

As another example, a camera retailer might offer an email newsletter for
aficionados of a particular type of photography, such as nature or sports
photography, and charge $4.99 for each monthly issue. This merchant can
set up PayPal’s recurring payments to automatically charge subscribers
this amount each month.

PayPal’s recurring payments are available with all of PayPal’s payment
processing solutions: Website Payments Standard, Website Payments Pro,
and Express Checkout. With the basic Website Payments Standard there is
no charge for the recurring payments service, aside from normal PayPal
transaction fees.

Adding a Subscribe Button to Your Site

With Website Payments Standard, you integrate recurring payments by
creating a Subscribe button that you then add to your website, like the one
in Figure 4.14. Follow these instructions:

Figure 4.14
Subscribe A PayPal Subscribe

= v S | P

1. Logintoyour PayPal account and select the Merchant Services tab.

2. Gotothe Create Buttons section of the page and click the Subscribe
link.
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Flgure 4'15 w Step 1: Choose a button type and enter your payment details
Creating a Subscribe
button Choose a button type @ Which button should | cheose?

Subscriptions E

& GO to My saved buttons Io create a ne

ltem name Subscription ID 1)) What's this?
Currency
UsD [=|
Customize button Your customer’s view

[ Adda dropdown menu with prices and options Example

[E] Add a dropdown menu Example Subscribe
— -
[CJ Addtextfield Example — R =

¥ Customize text or appearance

[F] Have PayPal create user names and passwords for customers What's this?
lotes: IPN and server modifications required.

Billing amount each cycle

Billing cycle

1 [=]| montn(s) [=]

After how many cycles should billing stop?

NeverE‘
[T 1 wantto offer a trial period

Merchant account IDs Learn more

@ Use my secure merchant account ID

~ Use my primary email address  mmiller@molehillgroup.com B

P Step 2: Track inventory, profit & lass {optional)

P Step 3: Customize advanced features (optianal)

GCreate Bution

3. When the Create PayPal Payment button page appears, as shown in
Figure 4.15, make sure Subscriptions is selected in the button type list.

4. Enter the item name and optional subscription ID in the appropriate
boxes.

5. To customize the appearance of the button, click the “Customize text
or appearance” link and make the appropriate selections.

6. If youwant PayPal to create user names and passwords for your sub-
scribers, check that option.

7. Enter the amount to be billed each cycle.
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8. Inthe Billing Cycle section, select the billing cycle in terms of
X number of periods.

9. Select after how many cycles the billing should stop.

10. If you want to offer a trial period, check that option and then enter the
required information for the free or discounted trial.

11. Select which Merchant account ID this button should apply to.
12. Click the Create Button button.

13. This displays the HTML code for this button. Copy and paste the code

into the web page(s) on your site where you want the button to appear.

Using the Recurring Payments API

With Website Payments Pro and Express Checkout, the process is a bit
more involved. You have to create a recurring payments profile for the
service or subscription offered, and implement the various Recurring Pay-
ment APIs in your checkout process. PayPal then automatically handles
all payment activity for customers who sign up for what you offer.

See the PayPal Developer Network website (www.x.com) for detailed
instructions.

Creating and Sending
Customer Invoices

For many businesses, such as contractors and medical offices, you have to
ask to get paid. That is, instead of customers paying directly when they
purchase something from your website, you send out invoices after the
fact for products sold or services rendered.

PayPal facilitates sending out invoices via Online Invoicing. This is an
option with all PayPal payment solutions, or a service that can be used
separately. You pay nothing for the invoicing service, only the typical
PayPal transaction fees when your customer pays.


www.x.com
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Figure 4.16
Enter overall invoice
information.

Creating an Invoice

If you only do occasional invoicing, you can create and send single
invoices with relative ease. Follow these steps:

1. Logintoyour PayPal account and click the Request Money tab.
2. Select the Create Invoice subtab.

3. When the Create a New Invoice page appears, it uses the default tem-
plate. To change this, use the pull down to select another template. (If
you have not set up any templates yet, we’ll get to that shortly.)

4. Confirm your contact information, and enter your recipient’s email
address—which can be selected from your Address Book.

5. Enter the overall attributes of the invoice (invoice number, date, and
so forth as shown in Figure 4.16).

Create a new invoice Secure (5

Select a template to start | heavybubble (defaull)  ~|

[Z Your contact information Invoice information

heaug bubble Invoice number Learn more

0001

Change logo | Remove Iogo .
Invoice date Learn more

Margaret Anderson 4/25/2011 &=
110 Church Street

Philadelphia, PA 19106 Payment terms Learn more
United States Due on receipt Rd

Phone: 215-555-F8%

Due date
payments@heavybubble.com

472512011 =
Edit eontact information

+
Send to Address book |3

Recipient's email address

Add billing and shipping information (optional)
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Select currency | USD - U.S. Dollars Bd
Item name/ID Date Quantity Unit Tax Amount
price

o 1 Notax ~| 50.00

Description (optional) +
Terms and conditions Subtotal $0.00
For example: your return or cancelation policy Discount 5 ;l $0.00
Shipping/handling 0.00| $0.00

Tax on shipping |Notax |

Characters: 1000 Total §0.00

Note to recipient

Characters: 1000

Memo (your recipient won't see this)

Characters: 150

Send | | Preview | | SaveInvoice | | Save as Template | | Glose |

6. Further down on the same page (shown in Figure 4.17), select the appro-
priate currency and start entering items for your invoice. Enter the
item ID, date, quantity, unit price, and optional description for each
item billed. You should also select if this is a taxable item. Use the plus
sign to add additional items as needed.

7. Enter any applicable discount, shipping, and tax information. Add
your terms, and any desired notes to recipient. The memo field is avail-
able for your internal notes which will not be seen by the customer.

8. Atthe bottom of Figure 4.17, you can see five options for next steps:

Send, to send the invoice to your customer

Preview, to see what the customer will be able to see

Save Invoice, to keep for sending later (perhaps after additional editing)
Save as Template, to conveniently send similar invoices later

Close, to exit from the screen without saving

The customer now receives your invoice via email. The invoice includes a
PayPal payment button; to pay the invoice, the customer simply clicks this
button and is taken to the PayPal site where payment can be made via
credit card, bank account, or the customer’s PayPal account.

Figure 4.17

Adding line items
and other details to
the invoice.
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Creating an Invoice Template

If you do a lot of online invoicing, it helps to create templates for your
most common invoice types. This speeds up the invoice creation process
over time.

As noted previously, you can create a template based on any invoice you
send. You can also create templates from scratch. The process is similar
to creating a new invoice. Follow these steps:

1. Login to your PayPal account and click the Request Money tab.
2. Select the Invoice Settings subtab.
3. When the Invoice Templates page appears, click the Add button.

4. When the Create Invoice Template page appears, select an existing
template on which to base this new template, and then click the
Continue button.

5. When the next page appears, enter all necessary information about
the invoice recipient and items to be billed, and then click the
Continue button.

6. When the Preview Invoice Template page appears, click the Save
Template button.

This invoice template now appears in your list of saved templates.

Managing Your Invoices

You can track your invoice activity from the invoice History page. Access
this page by going to the Request Money tab and then clicking the Man-
age Invoices subtab.

As you can see in Figure 4.18, the History page lists all recent invoices
you've sent. Each listing includes the date sent, type of invoice, recipient’s
email address, payment status, and PayPal fees due on this transaction.
You can filter the invoices by payments sent, payments received, and the
like; just click the More Filters list and make a selection.
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History Figure 4.18
.fw_ Recent Activity | All activity | Finda i (& View demo - Managing invoice
0.00 uso — —
o | Select =] @ [12;02010 = 10 120011 = [show) activity.

All activity | All activity (with balance} | Money requests | More fitters [+

Money requests - Dec 30, 2010 to Jan 29, 2011 Prnt

_Move to Recent Activity | Whats this Payment status glossary

[l  pate Type Name/Email Payment status. Details Order status/Actions. Gross. Fee Net amount

1 Jan29,2011 Bill To  mmiler@molehiligroup.com  Pending Defails  |Remind ~ $950 $0.00  $9.50USD

L Recent Act 71 What's this

To perform an action on a given invoice, select an option in the Order
Status/Actions column for that item. You can, for example, send a
reminder notice or cancel a transaction. To view the complete invoice,
click the Details link.

The Bottom Line

For most merchants, customers pay via an online shopping cart and
checkout system. You can build your own shopping cart as part of your
e-commerce website, contract with a third-party to provide shopping
cart services, or use the PayPal Shopping Cart included free with PayPal’s
Website Payments Standard. When you use the PayPal Shopping Cart,
you can specify taxes and shipping fees, customize the payment pages
your customers see, and configure how you deal with transactions in
foreign currencies.

If you offer subscriptions or other services that require recurring pay-
ments, PayPal lets you add a Subscription button to your site, along with
corresponding information on the recurring payments. And if your busi-
ness is one where the customer is billed for goods or services, you can use
PayPal’s Online Invoicing to email invoices to your customers; custom-
ers can pay the invoice by clicking the PayPal payment button included
within it.
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Financial Summary, 216
Monthly Financial Summary, 212
Monthly Sales Report, 208
Search Reports, Transaction Finder, 217
Business tab, PayPal website, 15
Button Creation tool, 52
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customizing, 55-56
inventory management, 138, 141
product pricing, 90-91
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Canada Post, 124
Card Security Code Mismatch Filter, 173
Case Report, 206
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chargebacks. See also disputes

chargeback fraud, 182

versus disputes, 180, 183

resolving, 181-183
CMSs (content management systems), 68
comma-delimited download format, 197-198
content management systems (CMSs), 68
contractor payments, 154-155
Country Monitor Filter, 172
Credit Card Verification Value (CVV2), 169
Currencies/Manage Currencies options, 79-80
customer surveys

adding to checkout page, 223-225

assessing response rates, 226

questions, 222-223

viewing results, 225
Customize My Download History, 198-199
Custom Payment Pages options, 76
customs forms, international shipping, 133
CVV2 (Credit Card Verification Value), 169

D

Dark Web, 167
data management. See also order processing
downloading transactions, 196
customizing fields, 198-199
file formats, 197-198
Shopping Cart, 200
printing hard copies, 200
tracking order activity
Account Overview, 190-191
payment status, 194-195
transaction history, 191-193
tracking transactions
email, filtering incoming, 203
email, multiple addresses, 201-202
finding specific transaction, 193
Data Security Standard (DSS), 11
Developer Central account, 48
Developer Network, 51-52, 104
DHIL, 120

Direct Payments
processing purchases, 109-110
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versus chargebacks, 180, 183
Seller Protection Policy, 183
benefits, 185
coverage, 184
Domestic Sales Tax options, 72
domestic shipping, 74-75, 116
item-by-item basis, 122
locations, 117
methods, 118-119
selection guidelines, 120
packages
individual, 124-127
multiple, 127-131
tracking, 127,131
packing orders, 124
printing
labels, 124-127
packing slips, 123
rates, 120-122
Donations button, 52
Download History, 196
DSS (Data Security Standard), 11

E

email
filtering incoming, 203
multiple addresses, 201-202
Primary PayPal address, 201, 203
Email Address Domain Filter, 173
email notifications
customer transactions, 77
fraudulent emails, 176
spam caution, 104
email promotions, 227-228
employees, payments to, 154-155

encryption, SSL (Secure Sockets Layer), 6
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Express Checkout. See also Mobile Express Checkout

fees, 30
payments
processing, 110-111
recurring, 81, 83
product selection, 22, 25-26, 30, 33-34
website PayPal integration, 46, 57-58

F

FedEx, 120
filters
email, 203
Fraud Management Filters
activating, 174-175
benefits, 171
filter settings, 174
process, 171-172
selecting, 172-173

Website Payments Standard or Website
Payments Pro, 170

History page, 192-193
foreign transactions
currency, 79-80
PayPal benefits, 12
shipping, 73, 132-133
Fraud Management Filters
activating, 174-175
Address Verification Partial Match Filter, 172
Address Verification Service No Match Filter, 172
Address Verification Service Unavailable or Not
Supported Filter, 172
Bank Identification Number Filter, 173
benefits, 171
Billing/Shipping Address Mismatch Filter, 173
Card Security Code Mismatch Filter, 173
Country Monitor Filter, 172
Email Address Domain Filter, 173
filter settings, 174
IP Address Range Filter, 173
IP Address Velocity Filter, 173
Large Order Number Filter, 173

Fraud Management Filters (continued)
Maximum Transaction Amount Filter, 171-172
PayPal Fraud Model Filter, 173
process, 171-172
selecting, 172-173
Suspected Freight Forwarder Filter, 173
Total Purchase Price Minimum Filter, 173
Unconfirmed Address Filter, 172

Website Payments Standard or Website Payments
Pro, 170
Zip Code Filter, 173
fraudulent transactions
anti-fraud services, 11, 169-170
chargeback fraud, 180-183
criminal techniques for obtaining information,
166-167
effects of, 164
Fraud Management Filters
activating, 174-175
benefits, 171
filter settings, 174
process, 171-172
selecting, 172173
Website Payments Standard or Website
Payments Pro, 170
reducing, 167-168
reporting, 176
Resolution Center, 169, 176
types of, 164-166

G-H
Getting Paid and Managing My Risk options, 78,
80,174

Gift Certificates button, 52

handling and shipping options/process
anti-fraud tactics, 167, 169
international, 132-133
item-by-item basis, 122
labels, printing, 133
locations, 117
methods, 118-119
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handling and shipping options/process (continued)

packages
individual, 124-127
multiple, 127-131
tracking, 127,131
packing orders, 124
printing
labels, 124-127
packing slips, 123
rates, 120—-122
help from PayPal
Business tab, 15-16
Community Help forum, 16
Developer Network website, 51-52
Payflow Software Developers Kit (SDK), 29
Resolution Center, 183
History
customer refunds, 151
Customize My Download History, 198-199
Download History, 196
Mass Money payments, 160
More Filters, 202
payment status types, 194-195
printing
packing slips, 123
shipping labels, 124
shipping labels, international, 133

Reports, Inventory and Profit & Loss Report, 144

Request Money tab, Manage Invoices, 86—87
viewing all transactions, 191-193

HTML options, website PayPal integration
Payflow Link, 43-44
Website Payments Standard, 42—43, 44

Website Payments Standard, payment buttons,

52-57

I-K
ID theft, 166177
Installment Plan button, 52

Instant Payment Notification (IPN), 77-78,
105-106, 107

listener scripts, 105

Instant Payment Notification Preferences, 78
international transactions
currency, 79—-80
PayPal benefits, 12
shipping, 73,132-133
Internet Relay Chat (IRC) channels, 167
Inventory and Profit & Loss Report, 144-146, 206
inventory management
storefront/inventory systems
configuring, 56
PayPal Shopping Cart, 66
Website Payments Pro, 146
Website Payments Standard
building inventory, 138-140
configuring, 138-140
customers, effect on, 141
example, 137-138

Inventory and Profit & Loss Report, 144-146

inventory systems, 66
process, 136-137
replenishing inventory, 141-143
reports, 144-145
tracking orders, 141-143
invoices, 83. See also payments
creating, 84-85
managing, 86
templates, 86
IP Address Range Filter, 173
IP Address Velocity Filter, 173
iPad/iPad touch platform
mobile app market, 243
Mobile Express Checkout, 241
iPhone platform
mobile app market, 243
Mobile Express Checkout, 241
PayPal apps, 233
IPN (Instant Payment Notification), 77-78,
105-106, 107
listener scripts, 105
IRC (Internet Relay Chat) channels, 167
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L-M
Large Order Number Filter, 173
listener scripts for IPN messages, 105
Manage Currencies options, 79—80
mass marketing versus narrowcasting, 233
Mass Money payments, 160
MassPay API, 160
Mass Payment option, 155-160
Maximum Transaction Amount Filter, 171-172
Merchant Service Options, 224
Merchant Services tab
Create Buttons, Subscribe, 81-83
Shipping and Tax, MultiOrder Shipping, 127
Microsoft Access, 198
Microsoft Excel, 198

Mobile Express Checkout, 238. See also Express
Checkout

checkout effectiveness produces growth, 240
implementing, 241
process, 238-241
mobile phones
growth and usage, 232-233
mobile marketing, 241
advertising, 243
apps, 243-244
clickable image ads, 243
narrowcasting versus mass marketing, 233
PPC (pay-per-click) text ads, 243
SEO (search engine optimization), 242
website design considerations
compatibility issues, 233
elements, reducing number, 234, 236
file sizes, 236
high-contrast design, 237
images, limiting use, 236
minimum text entry, 237
multiple mobile platforms, 237-238
portrait versus landscape orientation, 234-235
Search boxes, 234
tables, 236

Monthly Financial Summary, 206, 208
sections, 212-214
transaction details, 214-215
Monthly Sales Report, 206, 208-210, 218
specific day details, 210
transaction details, 211
MultiOrder Shipping, 124, 127-131
My Account tab. See also profile
Business Overview, 190-191
payment status types, 194-195
Reports, 207
Reports, Financial Summary, 216
Reports, Monthly Financial Summary, 212
Reports, Monthly Sales Report, 208
Reports, Search Reports, Transaction Finder, 217
History
customer refunds, 151
Customize My Download History, 198-199
Download History, 196
Mass Money payments, 160
More Filters, 202
payment status types, 194-195
Reports, Business Overview, 207
Reports, Inventory and Profit & Loss Report, 144
viewing all transactions, 191-193
Resolution Center, Chargeback Details, 181-182
My Business Info, 79
My Money, PayPal balance, 79-80
My Saved Buttons, 95, 142
My Selling Tools, 71
Getting Paid and Managing My Risk, 78, 80, 174
Selling Online
Custom Payment Pages, 75-76, 223-224,
227-228
Instant Payment Notification Preferences, 78
My Saved Buttons, 95, 142
options, 78
Sales Tax, 72—73
Shipping My Items
options, 78
Shipping Calculations, 73-75, 116, 132
My Settings, 79, 95
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N

narrowcasting versus mass marketing, 233
notifications of customer transactions, 77-78
email, 77
fraudulent emails, 176
spam caution, 104

IPN (Instant Payment Notification), 77-78,
105-106, 107

PDT (Payment Data Transfer), 104-105

(o)

Online Invoicing, product selection, 22, 31-32, 34
Order Details page

Print Packing Slip, 123

Print Shipping Label, 125

order processing, 64—65, 100. See also data
management

example process, 107-108
notifying merchants
via email, 77, 104
via IPN, 77-78, 105-106, 107
via PDT, 104-105
orders
completing, 106
incomplete or out of stock, 141
placing, 100-102
reviewing, 102-103

P

Partner Directory, 49-50
Solution Types, Shopping Cart, 69
Payflow Payment Gateway
Payflow Link
product selection, 22, 28-29, 33
website PayPal integration, 43—-44
Payflow Pro
product selection, 22, 28-29, 33-34
website PayPal integration, 46
product selection, 20, 22, 27
third-party shopping carts, 66, 68

Payflow Software Developers Kit (SDK), 29

Payment Card Industry (PCI) Data Security
Standard, 11

Payment Data Transfer (PDT), 104-105
payments. See also invoices
confirmation page, 75-76 (See also customer
surveys; email promotions)
to contractors, 154-155
credit card, benefits, 10
cross-currency payments, 80
Custom Payment Pages options, 75-77
Direct Payments
order processing, 109-110
product selection, 25-26
to employees, 154-155
Express Checkout
order processing, 110-111
recurring payments, 81, 83
history, Transaction Finder, 217-218
international currency transactions, 79-80
Mass Payment option, 155-160
notifications, 77-78
email, 77,104, 176
IPN (Instant Payment Notification), 77-78,
105-106, 107
PDT (Payment Data Transfer), 104-105
not payment processing, 150
recurring payments
Recurring Payments APIs, 83
Subscribe button, 81-83, 92-93
refunds, 151-152
status, Overview or History pages, 194-195
to vendors, 153-154
PayPal. See also Website Payments Pro; Website
Payments Standard
account setup, 34-38
benefits
for businesses, 10-13, 228
for consumers, 9
business model, 8
example transaction, 4—7
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PayPal (continued)
fees, 8-9,13-15, 22
calculating, 14
Express Checkout, 30
History page, 192
Online Invoicing, 32
Payflow Payment Gateway, 29
Virtual Terminal, 30—-31
Website Payments Pro, 27
Website Payments Standard, 24
help
Business tab, 15-16
Community Help forum, 16
Developer Network website, 51-52
Payflow Software Developers Kit (SDK), 29
Resolution Center, 183
product selection (See also specific products)
based on type of merchant, 20-21
criteria for decisions, 32—34
PayPal Developer Network, 51-52, 104
PayPal Fraud Model Filter, 173
PayPal Partner Directory, 49-50
Solution Types, Shopping Cart, 69
PayPal Sandbox, 48
PayPal Shopping Cart
configuring
payments, activity notification, 77-78
payments, confirmation page, 75-76
sales taxes, 72—73
shipping and handling fees, 73-75
downloading transaction details, 200
product selection, 24, 70
payroll processing, 154-155
PCI (Payment Card Industry) Data Security
Standard, 11
PDF download format, 197-198, 200
PDT (Payment Data Transfer), 104-105
Personal accounts, 34
phishing scams, 176
Premier accounts, 35
Primary PayPal email address, 201, 203
Proceed to Checkout button, 100-101

processing purchases. See order processing
product pricing, 90-91. See also subscriptions
changing prices
editing button code, 95-96
replacement buttons, 94-95
price setting, 91-92
qualitative and quantitative research, 96
profile. See also My Account tab
My Business Info, 79
Email, 201
My Money, PayPal balance, Currencies, 79-80
My Selling Tools, 71
Getting Paid and Managing My Risk, 78, 80, 174
Selling Online, Custom Payment Pages, 7576,
223-224,227-228
Selling Online, Instant Payment Notification
Preferences, 78
Selling Online, My Saved Buttons, 95, 142
Selling Online, options, 78
Selling Online, Sales Tax, 72-73
Shipping My Items, options, 78
Shipping My Items, Shipping Calculations,
73-75,116,132
My Settings, 79, 95
profit/loss calculations, 56
Inventory and Profit & Loss Report, 144-146
inventory management, 139
promotional emails, 227-228
Purchase Protection program, 9

Q-R
qualitative and quantitative product pricing
research, 96
QuickBooks IIF format, 198
Quicken QIF format, 198
recurring payments, 81
Recurring Payments APIs, 83
Subscribe button, 81-83, 92—93
Recurring Payments—User Profiles, 206
refunds to customers, 151-152
Reporting Center, 206
Reports, Inventory and Profit & Loss Report, 144
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reports/Reporting Tools
business analysis, 218
Business Overview, 207-208
Sales Report, daily, 208
Weekly Sales section, 208
Case Report, 206
fraudulent transactions, 176
Inventory and Profit & Loss Report, 144-146, 206
Monthly Financial Summary, 206, 208
sections, 212-214
transaction details, 214215
Monthly Sales Report, 206, 208-210, 218
specific day details, 210
transaction details, 211
Recurring Payments—User Profiles, 206
Reporting Center, 206
Search Reports, 208
Transaction Finder, 217
Settlement and Reconciliation System, 207
Transaction Details
Financial Summary, 214-215
Monthly Sales Report, 211
Survey Details, 225
Transaction Finder, 217-218
Yearly Financial Summary, 206, 216
Request Money tab
Create a New Invoice, 84
Invoice Templates, 86
Manage Invoices, History, 86—87
Resolution Center
anti-fraud services, 169, 176
Chargeback Details, 181-182
help, 183
Royal Mail Group, 124

S

Sales Tax options, 72-73

Sandbox, 48

Search Reports, 208
Transaction Finder, 217

Secure Sockets Layer (SSL), 6

security. See anti-fraud services; Seller Protection
Policy
Seller Protection Policy, 25, 27,183
benefits, 185
coverage, 184
international shipments, 132
Seller Reputation Number, 79
Selling Online, 78
Custom Payment Pages, 7576, 223224, 227-228
Instant Payment Notification Preferences, 78
My Saved Buttons, 95, 142
Sales Tax, 72-73
Send Money page
to contractors/employees, 155
Mass Payments, 158
to vendors, 153-154
Settlement and Reconciliation System, 207
Shipping My Items, 78
Shipping Calculations, 73-75, 116, 132
shipping options/process
anti-fraud tactics, 167, 169
international, 132-133
item-by-item basis, 122
labels, printing, 133
locations, 117
methods, 118-119
packages
individual, 124127
multiple, 127-131
tracking, 127,131
packing orders, 124
printing
labels, 124-127
packing slips, 123
rates, 120-122
Shopping Cart (PayPal)
configuring
payments, activity notification, 77-78
payments, confirmation page, 75-76
sales taxes, 72-73
shipping and handling fees, 73-75
product selection, 24, 70
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Shopping Cart button, 52

shopping carts. See also third-party shopping carts

checkout process, 64—65
components, 65—66
PayPal benefits, 10
third-party shopping carts, 66
typical transaction, 5-7
choices available
building from scratch, 6768
PayPal Shopping Cart, 66—67, 70-79
third-party shopping carts, 67, 69
selecting, 49-50

traditional versus CMSs (content management
systems), 68

SKUs, 70
multiple prices for options, 96
sales tax settings, 73
shipping rate settings, 122
SSL (Secure Sockets Layer), 6
storefront/inventory systems
configuring, 56
PayPal Shopping Cart, Website Payments
Standard, 66
subscriptions. See also product pricing
pricing, 92-94
recurring payments, 81-82
Subscribe button, 81-83, 92—93
Subscriptions button, 52
surveys, customer
adding to checkout page, 223-225
assessing response rates, 226
questions, 222-223
viewing results, 225
Suspected Freight Forwarder Filter, 173

T
tab-delimited download format, 197-198

third-party shopping carts. See also shopping carts

inventory management, 146
PayPal Partner Directory, 49-50, 69
PayPal Shopping Cart integration, 66
website integration with APIs, 47

Total Purchase Price Minimum Filter, 173

Transaction Details
Financial Summary, 214-215
Monthly Sales Report, 211
Survey Details, 225
Transaction Finder, 217-218
transaction tracking. See data management

u-v

Unconfirmed Address Filter, 172

UPS, 120, 124

U.S. Postal Service
MultiOrder Shipping, 127
prepaid shipping labels, 124
shipping service selection, 120

vendor payments, 153-154

View Cart button, 100

Virtual Terminal, product selection, 20, 22, 26, 29,
30-31, 34

w-Z

website design considerations, mobile devices
compatibility issues, 233
elements, reducing number, 234, 236
file sizes, 236
high-contrast design, 237
images, limiting use, 236
minimum text entry, 237
multiple mobile platforms, 237-238
portrait versus landscape orientation, 234-235
Search boxes, 234
tables, 236

Website Payments Pro
applying for, 11
Fraud Management Filters, 170
inventory management, 146
order processing, 109

Direct Payments, 109-110
Express Checkout payments, 110-111

product selection, 22, 25-27, 33
recurring payments, 81, 83
third-party shopping carts, 64—-66, 68
website PayPal integration, 25, 42-46
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Website Payments Standard Website Payments Standard., order proc. (continued)
Fraud Management Filters, 170 processing payments, 103
inventory management recurring payments, 81-83

building inventory, 138-140

configuring, 138-140

customers, effect on, 141

example, 137-138

Inventory and Profit & Loss Report, 144-146
inventory systems, 66

process, 136-137

replenishing inventory, 141-143

reports, 144-145

tracking orders, 141-143

order processing, 64—66, 100

completing transactions, 106

example process, 107-108

notifying merchants, via email, 77,104, 176

notifying merchants, via IPN, 77-78,
105-106, 107

notifying merchants, via PDT, 104-105

orders, incomplete or out of stock, 141

orders, placing, 100-102

orders, reviewing, 102-103

payment buttons, 52-57
PayPal Shopping Cart integration, 70
product pricing, 90
product selection, 20, 22-24, 32—-33
recurring payments, 81-83
shipping options/process
international, 132-133
item-by-item basis, 122
labels, printing, 124-127,133
locations, 117
methods, 118-119
packages, individual, 124-127
packages, multiple, 127-131
packages, tracking, 127,131
packing orders, 124
packing slips, printing, 123
rates, 120-122
Yearly Financial Summary, 206, 216
Zip Code Filter, 173
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