
are you searching?

are you a creative pe rson? in life ?

in the bookstore?

surfing th e web?

or simply wondering  
i f you could be doing 
something di fferent?

are you tired 
of books that offer 

e asy answe rs?

are you even more tired 
of books that offer  

co mp lic ate d answers?

What about a book of 
questions to help you f ind out  

what yo u rea lly wa nt ?

and how to get it?

Maybe a book with 
a catchy title such as

what if it was written and i llustrated by

would you enjoy that?

what if we added excellent  
questions by some 

amazing creative geniuses   
to sweeten the deal?

what if we added

1,828 opportunities total  
to gain personal insight? 

would you prefer one of these colors for the cover?

no?

Why not look inside?

Or how about

and easily 
3O m0re?

judd apatow?

paTon oswalt?

wayne coyne?

what are you looking for 
in a quality self-help book 

for creative people?

inspiration?

insight?

the warm glow of camaraderie?

   what about smart, funny, and personal questions 
   courtesy of designer and daily MOnster® creator 
   stefan g. bucher?

   what about smart, funny, and  
   personal questions by brilliant 
   writers , artists , and musicians?

are you ready to be dazzled by celebrity?

expertly used 
negative space?

   
   what about insightful questions
                      to help you find out 
      what you want from your life?

what you’d like to achieve?

what you’d like to let gO?

who you’d like to be?

and how you can make that happen?

   
   what else do you want?
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dave stewart?

dave eggers?

tarsem?

martha rich?

   and what about these people, whose names    
   are smaller only because it’s a pocket book
   and there’s really not that much room 
   to work with?

armin vit?

jiL greenberg?

marian bantjes?

stefan sagmeister?

lynda weinman?

peter hannan?

j.j. sedelmaier?

tim carvell?

doug chiang?

ze frank?

christoph niemann?

doyald young?
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   you also realize that you’ll have to  
    buy the book f irst, right? 

US $14.99  Canada $15.99

oh, you’d like to know 
who’s publishing this 
book, would you now?

you realize that I want you to 
 write all over this book, right? 

Seth Morris?

rick Morris?

David Norland?

meredith scardino?

Lara Tomlin?

Jakob Trollbäck?

Rick Valicenti?

Esther pearl Watson?
   are you more one for reading books online?

jona Frank?

stanley hainsworth?

Debbie Millman?

pretty good line-up, right?

	C an you believe that price?

Jan Wilker?

jed alger?

sean adams?

Ken Carbone?

Deanne Cheuk?

russell M. davies?

Arem Duplessis?

karen fowler?
   the creative person’s do -it -yourself guide
   to insight, survival, and artistic fulfillment
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Go ahead! I won’t judge. Nor will the book.
It’s printed on judgement-free paper.

Do you have secret desires you don’t want  
anybody to know about? Why don’t  

you write them here, really small, and then  
black them out with a Sharpie later on?  

(It’ll still help to write this stuff down.)

	OK . The really, really TOP SECRET DESIRE?.  
	 Wanna write that one here? If blacking it out.  
	 isn’t safe enough, you can just tear off this corner  
	 of the page and eat it when you’re done.

Just write whatever comes to your mind.

Or draw it, if you like.    I’m asking about your life goals and such, but if you    
   crave a sandwich, certainly jot that down, too. 
   It’s your book, and you can use it any way you like.

what do 
you want?
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