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 The words action, idea, and impact best 
represent what Wharton School Publishing 
provides—practical knowledge that can be 
applied by business leaders to make real 
changes in their professional lives.  This new 
imprint is a partnership between Pearson 
Education, the world’s leading educational 
publishing company, and the Wharton School 
of the University of Pennsylvania, one of the 
world’s premier business schools.

Wharton School Publishing refl ects the 
Wharton School’s long-standing commitment 
to excellence in management education, 
thought leadership, and the creation and 
dissemination of knowledge.  People learn in 
multiple ways—whether it be through books, 
audio, or interactive tools.  Wharton School 
Publishing’s variety of offerings meets those 
needs and, most importantly, comes with the 
Wharton Seal of approval.

“There are many books on specifi c management practices, most of them 
only ‘how to do’ books.  There are many books on management theory, most 
of them only ‘why to do’ books.  Wharton School Publishing presents books 
that ground management practices fi rmly in tested management theory.  
Wharton School Publishing, therefore, shows readers ‘how to do,’  ‘why to 
do,’ and ‘what to do.’  I wish this new imprint well.”
— Peter Drucker

“Just picked up what looks to be a great (mind-stretching) book.  More 
later, but for now I’ll tell you it’s The Power of Impossible Thinking, by 
Yoram (Jerry) Wind and Colin Crook, both of the Wharton School, and Robert 
Gunther.  Cover tag line:  ‘If You Can Think Impossible Thoughts, You Can Do 
Impossible Things.’   That doesn’t translate into goopy self-help jelly—rather, 
the ideas here are, in the main, byproducts of the ‘hard’ neurosciences.”
—Tom Peters

“The Bottom of the Pyramid belongs at the top of the reading list 
for businesspeople, academics and experts pursuing the elusive goal of 
sustainable growth in the developing world.  C.K. Prahalad writes with 
uncommon insight about consumer needs in poor societies and oppor-
tunities for the private sector to serve important public purposes while 
enhancing its own bottom line. If you are looking for fresh thinking about 
emerging markets, your search is ended.  This is the book for you.”
— Madeleine K. Albright, former US Secretary of State
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reviewing our books.
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at the Bottom 
of the 
Pyramid 
Eradicating Poverty 
Through Profits
By C.K. Prahalad 
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Leadership: 
What You Can Learn 
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Times 
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Junnarkar, and 
Jeffrey Brown

Capitalism 
at the 
Crossroads: 
The Unlimited 
Business 
Opportunities in 
Solving the World’s 
Most Difficult 
Problems
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A Better Way to Do 
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from Conflict to 
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By Thomas 
Stallkamp 
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Strategy 
Work:
Leading Effective 
Execution  
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By Lawrence 
Hrebiniak 

Managing 
Customers as 
Investments: 
The Strategic Value 
of Customers in the 
Long Run
By Sunil Gupta and  
Donald Lehmann 

Failsafe 
Strategies: 
Profit and Grow From 
Risks That Others 
Avoid 
By Sayan 
Chatterjee 

The Chinese 
Century The: 
The Rising Chinese 
Economy and Its 
Impact on the Global 
Economy, the Balance 
of Power, and Your 
Job 
By Oded Shenkar

Why Great 
Leaders Don’t 
Take Yes for 
an Answer:
Managing for Conflict 
and Consensus 
By Michael Roberto

Don’t Just 
Relate — 
Advocate!: 
A Blueprint for Profit 
in the Era of Customer 
Power 
By Glen Urban

The Power 
of Impossible 
Thinking: 
Transform the 
Business of Your Life 
and the Life of Your 
Business 
By Yoram (Jerry) 
Wind and Colin 
Crook, with Robert 
E. Gunther

Will Your 
Next Mistake 
Be Fatal?: 
Avoiding the Chain 
of Mistakes That 
Can Destroy Your 
Organization
By Robert 
Mittelstaedt 

Moral Intelligence:
The Key to Enhancing  
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Leadership Success 
By Doug Lennick and  
Fred Kiel, PhD

Winners Never Cheat:
Everyday Values We  
Learned as Children  
(But May Have Forgotten)
By Jon M. Huntsman

The Next Global 
Stage: 
Challenges and Opportunities in Our 
Borderless World
By Kenichi Ohmae

The Secrets of 
Economic Indicators: 
Hidden Clues to Future Economic 
Trends and Investment Opportunities 
By Bernard Baumohl

Finding Fertile 
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Opportunities for New Ventures 
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The Design of Things 
to Come: 
How Ordinary People Create 
Extraordinary Products 
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Built for Growth:
Expanding Your Business Around the 
Corner or Across the Globe 
By Arthur Rubinfeld and Collins 
Hemingway
 

The Enthusiastic 
Employee: 
How Companies Profit by Giving 
Workers What They Want 
By David Sirota, Louis 
Mischkind, and Michael Meltzer 


